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Welcome
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Game Plan
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Marketing Strategy & Audience Insights

Transition to Breakout Groups

Breakout Groups   |   Facilitated Dialogue

12:30 – 12:55  |  25 minutes

12:55 – 1:00  |  5 minutes

1:00 – 1:30  |  30 minutes
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Vice President, 

Marketing

Director, 

Marketing

Senior Director, 

Marketing

Senior Manager,

Marketing

Sarah HellerLynda Batchelor Lauren Hernandez Johanna Smith

Breakout Group Leaders



Marketing 
Strategy
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JUL AUG

Pre-Launch
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JUN JUL AUG SEPT

THEME & 
BRANDING BUILD

CREATIVE & 
DEV WORK

WEBSITE & 
REG LAUNCH

 EXECUTIVE ENGAGEMENT →

 AUDIENCE NURTURING →

 EVENTS: CHAPTER TO FLAGSHIP →
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JAN FEB MAR APR

Event Timeline
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SEPT OCT NOV DEC

REGISTRATION 
LAUNCH

EDU SESSIONS LIVE

EARLY BIRD 
DEADLINE

ADVANCED REG 
DEADLINE

EXHIBIT SESSIONS LIVE GOV SPEAKERS CONFIRM

 KEYNOTES & FEATURED SPEAKERS →

 NETWORKING EVENTS →
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Registration Milestones
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SEPT OCT NOV DEC

REGISTRATION 
LAUNCH

EDU SESSIONS LIVE
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DEADLINE

ADVANCED REG 
DEADLINE

EXHIBIT SESSIONS LIVE GOV SPEAKERS CONFIRM

 KEYNOTES & FEATURED SPEAKERS →

 NETWORKING EVENTS →
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Content Milestones
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SEPT OCT NOV DEC

REGISTRATION 
LAUNCH

EDU SESSIONS LIVE

EARLY BIRD 
DEADLINE

ADVANCED REG 
DEADLINE

EXHIBIT SESSIONS LIVE GOV SPEAKERS CONFIRM

 KEYNOTES & FEATURED SPEAKERS →

 NETWORKING EVENTS →
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TWITTER

Content 
Campaign

NEWS 

ARTICLES

PAID

SEARCH IG

FACEBOOK

LINKEDIN

Database
2 mil

Chapter 

Comms

Display

Ads



Audience 
Insights
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Who are our attendees?

19

1. DIVERSE

2. AMBITIOUS

4.  PROCRASTINATORS*  

3.  FORWARD THINKING

5. …WHO WORK HARD 
AND PLAY HARD.

*Stated with much love and respect 
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Improvements for ‘23: Increased 

segmentation and transparency for 
informed decision making & (internally) 
registration processes with less friction for 

eased conversion.

“Other” can mean

• President

• Owner

• Founder

• Principal

• Managing Partner
• VP of…

Differing levels of onsite experience:
40-45% are first time attendees!
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13k Graduate+ Degrees  |  4k Clinical

1. MBA
2. Other
3. MS
4. MD
5. PhD

18-24 1.74% 

25-34 15.04% 

35-44 28.10% 

45-54 32.84% 

55-64 18.54% 

65+ 3.73% 

Age Breakdown
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Top 10 Areas of Interest

25

Digital Health 

Transformation: 
Provider Models, 

Security, Infrastructure

Data and 

Information

Health Information 

Exchange or 
Interoperability

Applied AI and 

Machine Learning

User Experience, 

Usability, User-
Centered Design

6 7 8 9 10

2022 Registration Data

Healthcare Apps 

and Technology

Data and Analytics Digital Health 

Transformation: 
Leadership

Telehealth, 

Connected Health, 
Virtual Health

Innovation: Future 

Tech, Disruption, M&A

1 2 3 4 5



Who are our attendees?
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Registration Trends
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SEPT OCT NOV DEC

REGISTRATION 
LAUNCH

EARLY BIRD 
DEADLINE 
6-10% “day of”

ADVANCED REG 
DEADLINE 
7-10% “day of”

HIMSS22 Reference

5 weeks to 4 weeks out =

46% WoW Growth

4 weeks to 3 weeks out =

35% WoW Growth

3 weeks to 2 weeks out =

29% WoW Growth

60%+ of total registrations 

occur in the last 5 weeks



Who are our attendees?
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Work hard. Play hard. 
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74%
Will not be attending another 

conference this year

#1 #10
Networking was the 

#1 area of opportunity
Most visited page from 22



Breakout 
Groups
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Topics to Discuss
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PLANNING: Timeline and Resources

INITIATIVES: Theme/Messaging Influence

EXPERIENCE: Current and Future
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Vice President, 

Marketing

Director, 

Marketing

Senior Director, 

Marketing

Senior Manager,

Marketing

Sarah HellerLynda Batchelor Lauren Hernandez Johanna Smith

Breakout Group Leaders



1. Your HIMSS23 
marketing timeline

2.  Toolkits & 
HIMSS Resources:
Current usage & 
future needs
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3. Organizational
initiatives/focus to 
tie to HIMSS theme 
& messaging

Past themes:
Reimagine Health
Be the Change
Champions of Health Unite
Where the World Connects for Health
Where the Brightest Minds for Health and IT Meet



4. HIMSS event 
experience: 
Descriptors of 
current & your 
ideal future
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Thank You


