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Q Marketing Strategy & Audience Insights
12:30-12:55 | 25 minutes

Game Plan Q Transition to Breakout Groups

12:55-1:00 | 5 minutes

Q Breakout Groups | Facilitated Dialogue
1:00-1:30 | 30 minutes
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Breakout Group Leaders

Lynda Batchelor Sarah Heller Lauren Hernandez Johanna Smith
Vice President, Director, Senior Director, Senior Manager,
Marketing Marketing Marketing Marketing
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Pre-Launch

JUL

‘THEME & CREATIVE & WEBSITE &
BRANDING BUILD DEV WORK REG LAUNCH

< AUDIENCE NURTURING >

< EXECUTIVEENGAGEMENT >

< EVENTS: CHAPTERTO FLAGSHIP >
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Event Timeline

‘REGlSTRATION ‘EARLY BIRD ‘ADVANCED REG
LAUNCH DEADLINE DEADLINE
EDU SESSIONS LIVE EXHIBIT SESSIONS LIVE GOV SPEAKERS CONFIRM

< NETWORKING EVENTS >

< KEYNOTES & FEATURED SPEAKERS >

HIMSSE)



Registration Milestones

‘REGISTRATION ‘EARLY BIRD ‘ADVANCED REG
LAUNCH DEADLINE DEADLINE
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Content Milestones

EDU SESSIONS LIVE EXHIBIT SESSIONS LIVE GOV SPEAKERS CONFIRM

< NETWORKING EVENTS >

< KEYNOTES & FEATURED SPEAKERS >

HIMSSE)
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2mil

NEWS
ARTICLES

«ethink. Redefine. Reimagine health

omated Al ¢

orce — Hospi

»erience bold perspectives, cutting-edge products and solutions, and nd

'unities to make ti ti with other ch

Explore the guide ) B -
Innovation Series Sessions

Innovating Patient Centered Solutions in Creating an Effective and Efficient EHR Optimization for Improved Clinical
the Live Practice Environment Innovation Process and Financial Outcomes

Detaibs [ Detaibs

Ads

The mass-scale digitization X

Life Changing Innovation Sessions > .
‘ ‘ and Al is reshaping the econo

PAID P . T R——— and revolutionizing the practice
SEARCH

Focus Care Teams and Patient Experience
on What Matters Most Innovating Patient Centered Solutions in Federal Data Standards: A Look at CMS'
the Live Practice Environment and ONC's Key Work

Detate >
Dataiis Dutaile»

Content
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Who are our attendees?
1. DIVERSE

2. AMBITIOUS

3. FORWARD THINKING

4. PROCRASTINATORS*

S.

...WHO WORK HARD
AND PLAY HARD.

HIMSS *Stated with much love and respect
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1. DIVERSE

HIMSS




Professional Registration by Worksite
resray, I 23%

I 157,

I 2%

I 127

N 7%

Academic Medical Center || 5%0

B 4%

Pharma [ Life Sciences [ 370

M 3%
2%

Healthcare Consulting Firm
Ehtrepreneur. Sta rtup, Disruptor
Market Supplier

Geovernment

Academic Education Institution

Public Health

Payer, Health Plan

Professional Registration by Title

one: [ GGG 30% ——
Information Management Systems _ 27%
General & Financial Management _ 16%
csor | 15%
Clinical Management -5%

Consultant . 3%
Government Employee . 2%

Differing levels of onsite experience:

40-45% are firsttime altendees!

o

Academic I I%

“Other” can mean

President

Owner

Founder

Principal
Managing Partner
VP of...

Improvementsfor ‘23: Increased
segmentation and transparency for
informed decision making & (internally)
registration processes with less friction for

eased conv ersion.
¥
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Professional Registration by C-Suite Breakdown 13k Graduate+ Degrees | 4k Clinical

co.veorims | 26.2%

CEO/Chairman/Pres/Exec Dit/ 25 50/ 1. MBA
AdrajGroup Practics Mgr _ -2 /0 2. Other
cro TN 9.1% 3. MS
cmio, enio,ccio [N 6.1% 4. MD
5. PhD

Chief/ Executive Director/ VP, - 6%

Digital Health/ Innovation

c00.cenMo: I 4.8%
CMO, Medical Director, Chief of Staff - 4.5%

50, CISO, VP, Director Infoe Seeurity - 3 8%

Site Security

CDO/CDHO .2-4%
Chief Clinical Officer .Z%

CFO/ VP of Finance . 2%

Finance Director/ Controller

Chief Innovations Officer l 1-6%

Age Breakdown

18.54%
§1.4% 3.73%

CNO, VP/Director of Nursing

HIMSS @
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Top 10 Areas of Interest

2022 Registration Data

© ©6

Healthcare Apps Data and Analytics
and Technology

Digital Health Data and
Transformation: Infformation
Provider Models,

Security, Infrastructure

HIMSSE)

Digital Health
Transformation:
Leadership

Health Information
Exchange or
Interoperability

Telehealth,

Connected Health,
Virtual Health

Applied Aland
Machine Learning

Innovation: Future
Tech, Disruption, M&A

User Experience,
Usability, User-
Centered Design



cloud-based

platforms

enabling | . i y i ______"_!-"‘ A=
: §. ]

Who are our attendees? e

4. PROCRASTINATORS*

HIMSSE)

*Stated with much love and respect




HIMSS22 Reference
5 weeks to 4 weeks out =

46% WoW Growth
Rengtratlon Tren ds 4 weeks to 3 weeks out =

35% WoW Growth

3 weeks to 2 weeks out =

29% WoW Growth
‘REGISTRATION ‘EARLY BIRD ‘ADVANCED REG

LAUNCH DEADLINE DEADLINE
6-10% “day of” 7-10% “day of”

60%+ of total registrations
occur in the last 5 weeks

HIMSS ) @



Who are our attendees?

5. ...WHO WORK HARD
AND PLAY HARD.

HIMSS




Work hard. Play hard.

74%

Will not be attending anothe
conference this year

#1

Networking was the
#1 area of opportunity

#10

Most visited page from 22

HIMSSE)
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PLANNING: Timeline and Resources

TO p i CS t (0] D i SCUSS INITIATIVES: Theme/Messaging Influence

EXPERIENCE: Current and Future

HIMSS °




Breakout Group Leaders

Lynda Batchelor Sarah Heller Lauren Hernandez Johanna Smith
Vice President, Director, Senior Director, Senior Manager,
Marketing Marketing Marketing Marketing

HIMSSE)




1. Your HIMSS23
marketing timeline

2. Toolkits &
HIMSS Resources:

Current usage &
future needs

HIMSS@®



3. Organizational
initiatives/focus to &
tie to HIMSS theme .

& messaging

y.

Past themes:

Reimagine Health

Be the Change

Champions of Health Unite

Where the World Connects for Health

Where the Brightest Minds for Health and IT Meet

HIMSS@®



4. HIMSS event
experience:
Descriptors of
current & your
ideal future

HIMSS@®
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